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Introduction

Deal activities in the German digital business have accelerated to a
new level. / Steady influx of new investors indicates a bright year to
come. / Top startups in Germany attracted about USD 700m funding

These are the main headlines of the most recent issue of our
publishing series VC Trends Quarterly, launched in Q1 2013,
providing valuable information for investors and startups.

This time, we are particular proud to present an exclusive interview
with the German Startups Association outlining key market trends
and insights. In addition, we give a snapshot of our well received
study “Venture Capital and Startups in Germany 2014".

We hope the VC Trends Quarterly (covering Q3 2014 and Q4 2014)
will be of interest to you. If you have any feedback or if you would like
to discuss market issues, please do not hesitate to contact us.

Kind regards,

Martin Selter Dr. Thomas Priiver
Partner Senior Manager
Ernst & Young GmbH Ernst & Young GmbH

+49 30 25471 21284 +49 30 25471 10164
martin.selter@de.ey.com thomas.pruever@de.ey.com EY




Florian Noll

Chairman of the
German Startups
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EY is regularly providing insights,
trends and key knowledge to you
by presenting interviews with
dedicated experts or statements
by technical specialists delivering
the edge.

“ We axpegiencing a new degree of
professionalism in the startup segment . ”

Interview with Florian Noll
(German Startups Association)

How would you describe the current development of the startup
segment especially after the significant IPOs and funding events in
the last six months (ref. Q3/Q4 2014)?

The recent major initial public offerings at national stock exchanges
and large funding rounds have indicated the strong and sustainable
growth of the digital industry in Germany. We are experiencing a new
degree of professionalism in the startup segment, as proficient
management teams of tech firms have positioned their business
models with unique selling propositions. Particularly worthy of mention
here is that the outlined events have raised great attention for the
digital activities in Germany which is a big achievement compared to
the previous years. This can be documented at national but moreover
at international level. Nonetheless, domestic investors still prefer
conservative business models or firms with existing proof-of-concept.
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Insights by (cont.)

Florian Noll

Chairman of the German
Startups Association

Please name the most considerable challenges that digital startups in
Germany are currently facing?

The funding environment still appears as the biggest obstacle for
growing tech companies since there is still a gap between early-stage
funding and later-stage investments exceeding volumes of EUR 10m.
Larger funding tickets are usually done by international investors with
venture capital or financial market background. The increasing
involvement of foreign investors in the national venture activities is a
good sign for the German market, as they promote the development of
portfolio companies and beyond. In my opinion, we should focus on the
strengths of our ecosystem and encourage all involved stakeholders to
go the extra mile to make the segment even more successful.

How could tech firms overcome these challenges in order to achieve
sustainable growth and independence from foreign investments?

The mobilization of private funds is key for growing startups. In this
context, I assume that the relaunch of a separate stock exchange
segment for tech firms with market caps from EUR 200m to EUR 500m
would be a positive initiative. A successful reference for such “Neuer
Markt 2.0" is the US-based NASDAQ, which has a small cap market tier
with a strong track record of successful IPOs. This is exactly the capital
market environment growing tech firms in Germany need when raising
capital for further growth.
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Insights by (cont.)

Florian Noll

Chairman of the German
Startups Association

What initiatives by the German government are required to facilitate
the well-being of startups and boost growth in the segment?

Political measures are crucial for the development of the startup
segment. A recent engagement by the Federal Ministry for Economic
Affairs and Energy focuses on creating a EUR 500m growth fund which
would allow up to EUR 40m investments per startup. The Swiss project
“Future Funds”, which has been initiated to help funding early-stage
companies with long-term funded capital, can be taken as a role model
for political initiatives. The Swiss model even aims at convincing
pension and insurance funds to invest 1-5% of their assets in startups. |
believe that the German government could take similar actions in order
to support the development of young companies and improve the
competitiveness of the economy.

What's your view on the local development of the startup scene?

In my view, Berlin is the heart of the German startup scene. The capital
appeals as a young and dynamic hotspot filled with motivated founders
coming from other German and European cities. However, competition

between the various national cities is essential. Thus, we need to build-
up better networks between the digital hubs to encourage interactivity

and collaborations (e.q. freelancers, startups, institutions). There are a

lot of incredible startups and investors located in Germany and we need
to support them all regardless of their location.
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Digital is a key M&A driver and the number
of transactions has increased significantly

Deal activities in the German tech and media business have accelerated
to a new level in Q3 2014 and Q4 2014. Remarkable has been the high
velocity of transactions that have been documented ranging from small
cap to large cap targets in the various areas of the digital segment. The
growing importance of deals - both in terms of number and volume -
supports a trend that is expected to continue in 2015.

The segment has been characterized by a lot of takeovers with small
and medium sized deals below EUR 100m valuation but also large cap
deals ranging between EUR 150m-450m valuation. The majority of
acquisitions are linked to (a) takeovers of a competitor, (b) strategic
acquisitions by corporates, or (¢) the global expansion by startups.

Inbound investments have been recorded for investors from the
Netherlands, Switzerland, UK as well as the USA. In most cases,
transactions were driven by tech firms with strategic interest in
technology or the market share of a firm located in Germany.

Outbound investments have focused on Australia, Austria, Brazil,
France, Hungary, India, Mexico, Netherlands, Serbia, Switzerland,
South Korea, Uruguay and the USA, to name a few. These deals were
mainly executed by startups or corporates.
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Transactions
(cont.)

Takeover decisions were diverse and there is no general trend
persistent that drives value creation. However, some key points have
been identified that are worth pointing out.

German startups have become more active in the M&A market and

rF 4 increased their share in recent transactions, e.g. EyeEm takeover of

// > ¥ o Sight.io, Rebelle takover of Glamloop or the Spreadshirt takeover of
. ’ r Vitrinepix. This observation may be explained by the rise in funding

e 0,& ® volumes but also the maturity of the digital ventures.

4 4 Media and publishing houses accelerated their interest in the digital

startup scene. Several large deals have been initiated by those

companies to strengthen their product and service portfolio, e.g.

RTL takeover of Stylehaul or the Axel Springer takeover of @Leisure.

Food delivery platforms managed to raise large fundings which they
use to speed-up global expansion. Especially, two of the leading
German firms in that segment, Delivery Hero and Foodpanda, have
announced takeovers of competitors in Europe or Emerging markets.

Technology IPOs raised awareness about the German startup scene

on international scale. The two public offerings of Zalando, a fashion
e-commerce firm, and Rocket Internet, an incubator with a portfolio
of internet companies, raised capital at a multi-billion EUR valuation.
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Top transactions of tech and media companies
July to December 2014 (based on disclosed transaction volumes in tech and media)

M&A deals with a German target IPOs
October 2014 September 2014 December 2014 August 2014 December 2014
Fyber, an ad-tech mytheresa, a Intergenia Holding, Pizza.de, a key Axel Springer has
g specialist, has been luxury fashion a hosting provider player in food increased its share
= acquired by RNTS platform, has been with operations in delivery, has been (70%) in Axel
% Media. The acquired by Germany and purchased by direct Springer Digital
b company intends to American specialty Austria, has been competitor Classifieds to 85%
8 create a global department store taken over by DeliveryHero. (plus 15% option)
mobile advertising Neiman Marcus competitor Host from financial
technology Group. Europe. investor General October 2014 October 2014
provider. Atlantic. Market Market
capitalization capitalization
at IPO: at IPO:
o EUR 5.9bn EUR 6.5bn
g EUR EUR Free float at Free float at
5 EUR 290m* 446m first quotation: first quotation:
z EUR EUR 210m 21% 22%
3 150m* 150m*
) ‘ ‘
g Intergenia _ Axel Springer
= Fyber mytheresa.com _ Pizza.de Digital
— Holding Classifieds Rocket
——————————————————————————————————————————— Zalando
- Internet
2 The Neiman Deliver
> RNTS Media Marcus Host Europe y Axel Springer
o Hero
< Group
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Deal rational

Brief insights about the strategies of recent transactions

Takeover of a local competitor

Several startups pursue the strategy of
growth through acquisition. This model is
one of the most observed approaches for
diversification and market positioning.

Sample 1

German kaufDA has taken over direct
competitor MeinProspekt to expand its
reach and offerings in the local digital
brochures market.

Sample 2

German price-comparison portal Verivox
has acquired local competitor Toptarif to
catch up with Munich-based market leader
Check24.

Sample 3

US based Match.com has acquired
FriendScout24. Both firms are direct
competitors in online dating services in the
German speaking countries.

Strategic acquisition by corporates

A set of corporates have acquired startups to
complement their business models. Normally,
they expect a growth story or synergies (e.g.
sales, operations) connected with the deal.

Sample 4

International Health club provider Fitness
First has acquired German NewMoove in
order to integrate online trainings in their
service offering.

Sample 5

German Sparkasse group has acquired
80% of FinTech venture PAYONE driven by
the potential to integrate their card
payment services.

Sample 6
German Bertelsmann has taken over

Relias Learning as part of an expansion
into e-learning.
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Global expansion strategy

Numerous startups make use of a dynamic
expansion strategy by takeovers in addition
to their organic growth. They focus on
growth in particular markets or regions.

Sample 7

Delivery Hero and Foodpanda have closed
multiple acquisition-deals to reorganize
their international operations (e.g. Latin
America, India, Mexico).

Sample 8

German food-delivery Foodpanda has
acquired Indian-based competitor
TastyKhana to optimize the international
growth strategy.

Sample 9

German Dreamlines has taken over
Australian Cruisecentre and Cruiseaway
to gain market share Down Under and
expand the service offering.



Exits of tech and media companies (1/4)
July to December 2014 (sample of disclosed deals)

Target name
®@Leisure
24android
Abel Analytics
AKM3

ASDC (15.0%/30.0%) *

Baedaltong

Beam eBooks
Belboon

Bloson

Broner Metals

Bubl

Buecher.de (33.3%)
Chocri
ClickDelivery
Commercetools
CruiseAway.com.au
CruiseCentre.com.au
Dating Cafe

Deal united
Deinbus.de
Digitalstock
Doctape
Donesi.com
DotCloud

Dymatrix Consulting
Entrega Delivery
Entsorgung.de
Flowfact

Flying

Target country
Netherlands
Germany
Germany
Germany
Germany
South Korea
Germany
Germany
USA

UK

Russia
Germany
Germany
Columbia
Germany
Australia
Australia
Germany
Germany
Germany
Germany
Germany
Serbia

USA
Germany
Brazil
Germany
Germany
Germany

Fotorola (Deutschland) Germany

Target location
Amsterdam
Munich

Berlin

Berlin

Berlin

Seoul
Cologne
Berlin

San Francisco
Watford
Moscow
Augsburg
Berlin

Bogota
Munich
Burleigh Waters
Varsity Lakes
Hamburg
Munich
Offenbach
Wangen
Hannover
Belgrade

San Francisco
Stuttgart
Campinas
Berlin
Cologne
Hamburg
Weimar

Target profile
Holiday properties
Online news portal
Mobile analytics
SEO marketing
Classifieds

Food delivery
eBooks

Affiliate marketing
Web search

IT software
Educational apps
Retailer for books
Shop for chocolate
Food delivery
Commerce software
Cruise site

Cruise site

Dating portal

Digital monetization
Bus services

Stock photography
Cloud-storage

Food delivery
dotCloud PaaS
Marketing solutions
Food delivery
Waste management
Real estate software

Buyer name

Axel Springer
Eteleon

Crosscan

Zenith Optimedia
Axel Springer
Delivery Hero
Bastei Libbe
Arcus Capital
Ecosia

PSI

Fox & Sheep
Verlagsgr. Weltbild
Riegelein Confiserie
Delivery Hero
Rewe Digital
Dreamlines
Dreamlines
iVentureCapital
Playerize Network
Private person
PantherMedia
Atlassian
Foodpanda
CloudControl

PIA

Foodpanda

Zentek
ImmobilienScout24

Flight companion app Statusking

Photobooks

Admago
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Buyer country
Germany
Germany
Germany
UK
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Canada
Germany
Germany
Australia
Germany
Germany
Germany
Germany
Germany
Germany
USA
Germany

Buyer location
Berlin
Munich
Witten
London
Berlin
Berlin
Cologne
Munich
Wittenberg
Berlin
Berlin
Augsburg
Cadolzburg
Berlin
Cologne
Hamburg
Hamburg
Hamburg
Vancouver
Munich
Sydney
Berlin
Berlin
Hamburg
Berlin
Cologne
Berlin
Phoenix
Weimar

Buyer profile
Media house
Marketing services
Retail marketing
Media agency
Media house

Food delivery
Media house
Private Equity

Web search

IT software
Educational apps
Media retailer
Chocolate producer
Food delivery
Venture Capital
Cruise site

Cruise site

Venture capital
Digital monetization
Investor
Photography agency
Software

Food delivery
dotCloud PaaS
Marketing solutions
Food delivery
Waste management
Real estate portal
Investor

Internet investor

EY



Exits of tech and media companies (2/4 )
July to December 2014 (sample of disclosed deals)

Target name
FriendScout24
Fyber GmbH
GartenXXL.de
GIGA Digital AG
Glamloop

Global Leads Group
Halalati

Harris Interactive
Hellofood

hmmh multimediahaus
HockeyApp
HolidayInsider
HoneyTracks
Immosolve
INTENIUM
intergenia Holding
joblocal
Journalismusjobs
Juwelo TV
Knusperreich
Kuchen Quelle
Kunst-stoff

Little Worlds Studios
Luxodo

Mainlab

Med1

Media Group One
MeinProspekt
MESH
Mobileinsider

Target country
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
AR,CL,CO,EC,PE
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Austria
Germany
Germany
Germany
Germany
France
Germany
Germany
Germany
Germany
Germany
Germany
Germany

Target location
Munich
Berlin
Milheim an der Ruhr
Berlin
Munich
Berlin
Munich
Hamburg
Various
Bremen
Stuttgart
Munich
Munich
Hamburg
Hamburg
Hirth
Essen
Salzburg-Eugendorf
Berlin
Berlin
Nuremberg
Berlin
Lyon
Hamburg
Frankfurt
Eppstein
Munich
Munich
Dusseldorf
Munich

Target profile
Dating platform
Advertising tech.
Gardening retail
Technology news

Second hand fashion

Shopping verticals
App development
Market research
Food delivery
Advertising agency
Software

Hotel booking
Games analytics
CRM for real estate
Online games

Web hosting

Job portal

Job portal

Retailer for jewellery

Online bakery
Kitchen
Interactive media
Online games

Online fashion shop

Managed Hosting
E-health portal

Advertising services

Digital brochures
Managed Hosting
Online news portal

Buyer name
InterActiveCorp
RNTS Media NV
Edeka

Stréer Media
Rebelle
Holtzbrinck Digital
AppArena
Toluna Group
Delivery Hero
Plan.Net Gruppe
Microsoft

HRS

iQuU

Immonet
gamigo AG

Host Europe
Funke Mediengruppe
Verlag Oberauer
elumeo SE
Backstube Walter S.
Kiveda

Catalyst Qatar
Bigpoint

ISA GmbH
PlusServer
NetDoktor
Yahoo

kaufDA
PlusServer
Eteleon
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Buyer country
USA
Germany
Germany
Germany
Germany
Germany
Germany
France
Germany
Germany
USA
Germany
Netherlands
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Qatar
Germany
Germany
Germany
Germany
USA
Germany
Germany
Germany

Buyer location
New York
Berlin
Hamburg
Cologne
Hamburg
Munich
Cologne
Paris
Berlin
Munich
Redmont
Cologne
Haarlem
Hamburg
Hamburg
Cologne
Essen
Freilassing
Berlin
Passau
Berlin
Doha
Hamburg
Hamburg
Cologne
Munich
Sunnyvale
Berlin
Cologne
Munich

Buyer profile
Dating platform
Investment holding
Retail

Advertising
Second hand fashion
Media investor
Portal for apps
Market research
Food delivery
Advertising agency
Software

Hotel booking
Games marketing
Real estate portal
Online games

Web hosting

Media house
Publishing house
Jewellery producer
Bakery

Kitchen

Software

Online games
Online agency
Managed Hosting
E-health portal
Media house
Digital brochures
Managed Hosting
Marketing services

EY



Exits of tech and media companies (3/4)
July to December 2014 (sample of disclosed deals)

Target name
Mopay AG
myTaxi
mytheresa
Net-clipping
NetPincer.hu
NewMoove
Pamono UG
Pauza.hr
Payone
PedidosYa
Pizza.de
Plus.de
Pregas
Prijsvrij.nl
Relias Learning
Reposito
Restaurant-Kritik
RideScout LLC
rukzuk AG
Salonmeister
SeMeAntoja
Sight.io
SmartLaw
SoQuero

Sox & Boxers
Sparwelt.de
Spendino
Stuffle
Stylehaul
Subdelivery

Target country
Germany
Germany
Germany
Germany
Hungary
Germany
Germany
Croatia
Germany
Uruguay
Germany
Germany
Germany
Netherlands
USA
Germany
Germany
USA
Germany
Germany
Mexico
Switzerland
Germany
Germany
Germany
Germany
Germany
Germany
USA
Brazil

Target location
Munich
Hamburg
Munich
Dresden
Budapest
Munich

Berlin

Zagreb

Kiel
Montevideo
Braunschweig
Mulheim an der Ruhr
Berlin
s-Hertogenbosch
Cary
Karlsruhe
Hamburg
Austin
Konstanz
Berlin
Monterrey
Lausanne
Berlin
Frankfurt
Berlin

Berlin

Berlin
Hamburg

Los Angeles
Sao Paulo

Target profile
Mobile payments
Taxi app

Fashion portal
Media monitoring
Food delivery
Online fitness
Vintage furniture
Food delivery
Payment solutions
Food delivery

Food delivery
Online retail

Press portal

Travel portal
e-Learning

Receipt storage
Restaurant reviews
Car2Go

B2B online webeditor
Beauty marketplace
Food delivery
Vision technology
Legal documents
Online marketing
Online fashion
Portal for vouchers
Online fundraising
Fleam market app
Video network
Food delivery

Buyer name

Boku, Inc.

Moovel

Neiman Marcus
Cognita AG
Foodpanda
Fitness First
L'ArcoBaleno GmbH
Foodpanda
Deutsche Sparkasse
Foodpanda
Delivery Hero
Edeka

Sundays & Friends
DER Touristik
Bertelsmann
Cocus

Yelp Inc.

Moovel

Flyeralarm
Wahanda
Foodpanda
EyeEm

Wolters Kluwer
BlueSummit

Alex. Burghardt
RTL

Griin Software
ImmobilienScout24
RTL

Delivery Hero
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Buyer country
USA
Germany
USA
Switzerland
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
Germany
USA
Germany
Germany
UK
Germany
Germany
Netherlands
Germany
Germany
Germany
Germany
Germany
Germany
Germany

Buyer location
San Francisco
Leinfelden-Echterd.
Dallas

Zurich

Berlin
Frankfurt
Berlin

Berlin
Stuttgart
Berlin

Berlin
Hamburg
Berlin
Frankfurt
Gutersloh

Bad Homburg
San Francisco
Leinfelden-Echterd.
Wirzburg
London

Berlin

Berlin

Alphen aan den Rijn

Munich
Berlin
Cologne
Aachen
Berlin
Cologne
Berlin

Buyer profile
Mobile payments
Mobility investor
Department stores
Media monitoring
Food delivery
Health clubs
Collectible design
Food delivery
Banking

Food delivery
Food delivery
Retail

Web solutions
Tourism

Media house

IT consulting
Business ratings
Mobility investor
B2B online printing
Beauty marketplace
Food delivery
Photo sharing
Information services
Online marketing
Private investor
Media house
Software

Real estate portal
Media house

Food delivery

EY



Exits of tech and media companies (4/4 )
July to December 2014 (sample of disclosed deals)

Target name
Superantojo
TastyKhana
Tickethelden
TopTarif Internet
Toroleo
TrendU
Upgrade!
Vitrinepix
WebsiteBorse
Xeer

Xyo

Yukka

Target country
Mexico
India
Germany
Germany
Germany
Germany
Germany
Brazil
Germany
Austria
Germany
Germany

Target location

Mexico City
Pune
Munich
Berlin
Berlin
Berlin
Hamburg
Rio de Janeiro
Konstanz
Vienna
Berlin
Berlin

Target profile
Food delivery
Food delivery

Last minutes tickets

Price comparison
Online tire seller
Fashion portal
Marketing services

Buyer name
Foodpanda
Foodpanda
Frugl

Verivox GmbH
Delticom AG
Rebelle
Flyeralarm

Personalised apparel Spreadshirt

Portal for domains
Saas FinTech
Mobile app search
Big data analysis

Initial public offering (IPOs)

July to December 2014 (based on data from Frankfurt and Munich stock exchange)

Name

Rocket Internet AG

Zalando SE

Trig Social Media AB

micData AG

Profile

Company Builder
E-Commerce (Fashion)
Internet Holding

Big-data Provider

Country

Germany
Germany
Sweden

Germany

Stock exchange

Frankfurt
Frankfurt
Frankfurt

Munich

Rehype.it
FastBill
Mandalay Digital
Neunorm

Standard

Entry Standard
Prime Standard
General Standard

Regulated market

Buyer country
Germany
Germany
UK
Germany
Germany
Germany
Germany
Germany
Germany
Germany
USA
Germany

First Trading Day

02. October 2014
01. October 2014
18. September 2014
29. December 2014
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Buyer location
Berlin

Berlin
London
Heidelberg
Hannover
Hamburg
Wirzburg
Leipzig
Konstanz
Essen

Los Angeles
Berlin

Total Market Cap
on 1st Quotation

EUR 6.508 billion
EUR 5.898 billion
EUR 1.091 billion

Buyer profile

Food delivery

Food delivery
Discovery app

Price comparison
Online tire seller
Second hand fashion
B2B online printing
Personalised apparel
Portal for web assets
SaaS FinTech

Mobile technology
Private Equity

Free Float on
First Quotation

21.52%
21.01%

EUR 24 million (approx.) -

EY
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The steady influx of new VC investors
indicates a bright year 2015 to come

The local scene has professionalized both organically but also through
external stakeholders. In the last quarters, a lot of new domestic
investors have tapped into the market and international counterparts
have expanded their activities to engage with startups located in
Germany. The increasing number of M&A transactions is a catalysator
for this trend.

New programs have been launched. In their nature, they are mostly
very specialized and focus on investments in particular industries,
such as media (German news agency accelerator), FinTech
(Handelsblatt), FinTech (Hitfox) or the internet-of-things (Reply).

Several corporate players announced the establishment of VC
vehicles and provided material funding to increase their share in the
digital market. Among them are the Bauer Verlag, Deutsche Bank,
Deutsche Telekom or the Commerzbank.

Other companies have established industry cooperations to
participate in technology partnerships (e.g. ABB, Bosch and Cisco in
the field of Smart Home) or established physical campuses to
promote digital innovation (e.g. Axa Global Innovation Campus,
E.ON Digital Transformation Unit, Deutsche Lufthansa Innovation
Hub).
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Activities in the German venture capital scene

No.

No.

No.

10

11

12

Hamburg

News agency dpa plans an accelerator
program focused on media ventures

Media firm Bauer starts Bauer Venture
Partners with a volume of EUR 100m

Frankfurt

Deutsche Bank plans to invest EUR 200m
in the digitalization of its retail business

Deutsche Lufthansa launches the program
Innovation Hub incl. a EUR 500m fund

The Founder Institute opens a second
German branch located in Frankfurt

Commerzbank launches VC-vehicle
CommerzVentures to invest in startups 2

Others

Publisher Handelsblatt launches an VC 21

vehicle focusing on FinTech ventures

Insurance company Axa launched a Global
Innovation Campus in Stuttgart

ABB, Bosch and Cisco announced to

cooperate in the area of Smart Home 22

Deutsche Telekom introduces the VC unit

DT Capital Partners (volume: EUR 500m) 23

Financial investor Droege Group announces

a EUR 50m VC program 2

—

Munich

UK based VC Mosaic ventures starts a
EUR 140m fund focusing on EU ventures

25

VC Trends Quarterly | Issue 5, February 2015 |

No.

. Berlin

Swiss VC B-to-V opens a branch in Berlin to
increase activities in the local scene

Hitfox initiates an incubator program
exclusively focused on FinTech ventures

E.ON announces the set-up of a Digital
Transformation Unit in Berlin

Roland Berger plans to cooperate with
Rocket Internet to form a new incubator

Release of a white paper by the German
gvmt. to reduce the burden for startups

Axel Springer to discontinue operating the
internal startup laboratory IDEAS

The state of Berlin launches the Berlin
Startup unit to support local ventures

Rocket Internet implements the Global
Fashion Group to pool industry ventures

BCG Digital Ventures announces to invest a
double-digit EUR amount in startups

Munich

Technical University Munich launches an
accelerator program for TechFounders

French VC Ventech enters the German
market and opened an office in Munich

Italian company Reply starts an incubator
for the Internet-of-Things

Ananda Ventures closes a USD 22m fund
to support startups in the social sector

EY

15



The top startups in Germany attracted
about USD 700m funding in Q3/Q4 2014

Over the course of the last months, the German venture scene has
seen on-going funding activities by investors, corporations and
startups. The largest funding rounds have reached material scale with
most of them being dedicated to startups in later-stage phase. The
documented investments have reached new heights and totalled more
than USD 700m for the Top 10 ventures in H2 2014 only. This
development is fueled by the positive capital market environment,
emerging digital trends but also an increase in valuations set by peers
in the US. The investor structure turns out to be heterogeneous,
characterized by domestic and foreign players:

National participants in the latest funding rounds are renowned
German incubators and venture capitalists such as Rocket Internet,
Holtzbrinck Ventures as well as Hasso Plattner Ventures.

International investors are gaining ground in the market underlined
by the fact that they represented the majority of the participants in
the Top 10 financing rounds. Most prominent are Battery Ventures,
DN Capital, Insight Ventures or Scottish Equity Partners.

About one-third of the funding financiers do not have a venture
capital background. This accounts for financial investors such as
Falcon Edge Capital, Goldman Sachs, KKR or Warburg Pincus which
have increased activities the market for digital businesses.

VC Trends Quarterly | Issue 5, February 2015| 16 EY



Funding

In the following, the Top 10 of new funding rounds and Top 30 of the
total cumulated funding volumes for German startups have been
aggregated to outline the most dynamic ventures:

The remarkable success story of Delivery Hero continues. The
company outruns other startups by far and closes the year 2014
with a cumulated funding volume of USD 657m. Competitor
Foodpanda from Rocket Internet is also accelerating activities with a
total funding of EUR 108m by December 2014.

Several e-commerce players have managed to close large funding
rounds in H2 2014. By the end of the year, Westwing raised EUR
149m to expand activities in the online furniture market. Mister
Spex continues to grow with a total funding volume of EUR 30m.

Travel platform GoEuro is on a promising growth path. The firm has
announced to use the total funding of EUR 31m to expand into new
countries. Travel recommendations firm GetYourGuide has also
closed a new round in Q3 2014, totalling funding to EUR 45m.

Big-data provider Blue Yonder and IT-automation firm Arago are new
entries and advanced to excellent ranking positions. It is worth to
mention that both fundings have been provided by financial
investors (KKR, Warburg Pincus) and are totalling USD 130m.

VC Trends Quarterly | Issue 5, February 2015| 17 EY




Top 10 new funding rounds in  Germany
(based on disclosed funding volumes in Q3/Q4 2014; before exit)

usDb
350m
usD
usD 75m
USsD 60m
55m
usD
40m
usb usD

— 27m 30m
i usD usD usD
_ 25m 25m 25m
— Series C Series B Series C Series A Not disclosed Series E First funding Series D First funding Series G
— (November (July (July (August (December (December (December (August (December (September
— 2014) 2014) 2014) 2014) 2014) 2014) 2014) 2014) 2014) 2014)

2

= : GetYour : Mister Blue Delivery

€ Dreamlines - uandoo GoEuro Westwin Arago  Foodpanda

E Guide @ 9 Spex 9 P Yonder Hero

4 Altpoint V. Highland DN Capital Battery Ventures Rocket DN Capital KKR Falcon Edge Warburg Insight Ventures

..g Holtzbrinck V. Capital P. Holtzbrinck V. Hasso Plattner Internet Goldman Sachs Capital Pincus Kite Ventures

g Hasso Plattner ggg'{tkal Piton Capital Lakestar Scottish Equity Rocket Internet Luxor Capital

c Sixt Family New Enterprice Xange PE Vostok Nafta

- Texas Atlantic Associates

Z Vostok Nafta

VC Trends Quarterly | Issue 5, February 2015| 18 EY



Top 30 startups located in Germany
(based on disclosed funding volumes as per December 2014; before exit)
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Target name
Delivery Hero
Bigpoint.com
BestSecret.com
Westwing
SoundCloud
Foodpanda
Wimdu

Blue Yonder
HelloFresh
Kreditech
Arago
Auctionata
Windeln.de
GetYourGuide
Internetstores
Quandoo
NumberFour
Open-Xchange
Webtrekk
ResearchGate
Azubu

SumUp

Wooga
GoEuro
MisterSpex
Auxmoney
Netbiscuits
Zimory
Dreamlines
6wunderkinder

Location
Berlin
Hamburg
Aschheim
Munich
Berlin
Berlin
Berlin
Karlsruhe
Berlin
Hamburg
Frankfurt
Berlin
Grunwald
Berlin
EBlingen
Berlin
Berlin
Nuremberg
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Berlin
Dusseldorf
Kaiserslautern
Berlin
Hamburg
Berlin

Target profile

Food delivery service
Mobile games

Shopping community
Retailer for furnitures
Music streaming

Food delivery service
Private accomodations

Big data

Food boxes

Big data credit scoring
Automation of IT operations
Online auctions

Baby products

Travel recommendations
Multi-store e-commerce
Reservation platform for restaurants
Saas services
Communication software
Data intelligence solutions
Knowledge network

Media sports company
Payment system

Mobile games

Travel search engine
Glasses retailer
Peer-to-peer lending

Cloud platform for app development
Cloud technology

Travel platform for ship cruises
Task-Manager application

Founding year
2011
2002
2007
2011
2007
2011
2011
2008
2011
2012
1995
2012
2010
2009
2007
2012
2009
2006
2003
2008
2011
2011
2009
2012
2007
2007
2000
2007
2012
2010

Total funding volume (USDm)

656.7
460.5
248.0
149.1
123.3
108.0
90.0
75.0
67.5
63.0
55.0
50.0
47.3
45.5
39.9
39.5
38.0
37.8
35.1
35.0
34.5
33.0
32.2
31.0
29.7
28.0
27.0
25.5
25.0
23.9
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There are several other startups that gained attraction by VC investors
which have not been captured in the top funding rounds. These firms
are likely to become more relevant in the quarters to come:

Ad2Games, a Berlin-based games marketer, raised USD 9m from 3TS
Capital Partners and Hitfox in December 2014

Barzahlen, a payment provider, attracted several USD million from
Alstin and the Berlin Technologie Hold. in November 2014

Orderbird raised USD 10m from Alstin, ConCardis and the European
Regional Development Fund in a Series-B round in October 2014

Passt24, an insurance marketplace, attracted a seven-digit EUR
investment from investor Holtzbrinck Ventures in November 2014

Remerge, a mobile ads service, raised USD 1m from Point Nine
Capital, WestTech Ventures and private investors in October 2014

Sofatutor, a paid-for tuition service, received EUR 3.5m in August
2014 from Cornelsen, Acton Capital Partners, J.C.M.B. and IBB

Spotcap, a credit platform established by Rocket Internet, raised
USD 13m from Access Industries and Holtzbrinck in October 2014

SumUp, a mobile payment provider, grabbed double-digit million
USD investment from Life.Sreda, Groupon and BBVA Ventures in its
Series-C financing round in August 2014

Traxpay, a B2B-payment provider, raised USD 15m from, Software
AG, Main Incubator, Earlybird and Castik Capital in September 2014
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Venture Trends

FinTech, AdTech and Food delivery
continue to be mega trends

The digital transition has reached the mass market and several new
business models based on internet or mobile devices have emerged.
Over the course of the last months, a large group of national startups
has been identified with value propositions in financial technology,
advertising technology or food delivery services. This trend is
promoted by innovation especially in the mobile market, an increase in
the complexity to handle big data as well as the consolidation of
markets that have - so far - been fairly fragmented:

FinTech startups are growing in relevance. Their business models
are focusing on niches such as digital payment solutions, P2P
lending, personal finance or financial planning. The market potential
is massive which explains the interest by the high number of
investors. Several investment vehicles have been launched with
exclusive focus on those startups (e.g. CommerzVenture, Hitfox).

AdTech services have advanced in recent quarters. Relevant players
expanded into new advertising technology services by integrating
big data, predictive & prescriptive analytics or cloud services. This
market has seen a lot of material exits (e.g. Fyber, Sociomantic) and
a prosperous future can be expected for the German ventures given
the increasing complexity of data management.
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Venture Trends
(cont.)

Food delivery has been in center spot of investors. Next to the
business model of food delivery platforms (e.g. DeliveryHero,
Foodpanda) there are new players that focus on lunch delivery,
groceries, meal planning or food subscriptions. Their business
approaches have the potential to disrupt the food retail market.

Household services have emerged as a trending area and gained a
lot of interest. Respective startups set-up online booking platforms
that provide services of house cleaners to private and professional
clients, including reviews and individual recommendations.

E-commerce platforms for furnitures are one of the big bets in the
industry. This attractive market is characterized by startups (e.q.
Home24, Westwing) with broad product portfolio but also special
players for interior, vintage furnitures or collectible design.

E-mobility continues to disrupt the market of personal mobilization.
Apps such as MyTaxi, Taxi.de or BetterTaxi aggressively challenge
the establishment in the cab services market. This development is
also influenced by the polarizing activities of US ride-sharing firm
Uber which caused vibrant discussions about the proper regulation.

The sharing economy is in full swing mainly shaped by foreign
ventures but also few German players with interregional relevance.
The newest generation of users no longer wants to own anything and
rather takes advantage of services such as Spotify (music
streaming), Netflix (video streaming) or Airbnb (flat sharing).
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Top trends in Q3 and Q4 2014

Software

SaaS, Organisation,
Software Management

Software

3D, face recognition,
artificial intelligence

AdTech

Big-data, Data analytics

FinTech

Digital payments

A Barzahlen A Branda Trend A Arago A RhodeCode

A Payone A Blue Yonder A Bitstars A FastBill

A Paymill A Rapidminer A SimScale A NumberFour

A SumUp A Webtrekk A Gestigon A Trecker.com

A Traxpay A Zeotap A éwunderkunder
FinTech AdTech Software Hardware

P2P lending, SEO, Advertisement, Encryption, VPN Smart home, Internet

Digital currency Online marketing of Things, 3D printing

A Auxmoney A Adsquare A Squadmail A Rockethome
A Lendico A BlueSummit A Whiteout Networks A Tado°

A Spotcap A Crosscan A Zenmate A Thermondo
A Zencap A Remerge

Insights from abroad

USD ébn USD 3.2bn

Google acquired US based smart
home system firm Nest in 2014
for USD 3.2bn. The firm bets on
the increase in importance of
smart household technology.

USD 8.5bn

US peer-to-peer credit lending
company Lending Club hit a
market value of about USD
8.5bn at their successful IPOIn
December 2014.

USD 32bn

US based epayment company Market research firm IDC predicts
Square raised USD 150m at a USD that the global big-data market is
6bn valuation in October 2014. This going to grow to USD 32bn in 2017
funding indicates the dynamics in (CAGR 2014-2017: 27%), outlining
the global FinTech market. the potential of the segment.
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Top trends in Q3 and Q4 2014

E-commerce

Furnitures, Interior,
Decoration, Kitchens

Food delivery
Lunch delivery,

Groceries, Meal planning

Food delivery
Order platforms

Services
Household services

A Home24 A EatFirst A DeliveryHero A Book A Tiger

A Kiveda A HelloFresh A Foodpanda A Clean Agents

A Moebel.de A Marley Spoon A Lieferando A Helpling

A Westwing A ShopWings A Putzfee

E-commerce E-mobility Travel services Learning

Curated Shopping Taxi services, Carsharing Travel platforms, E-learning, Education
cruises

A Kisura A BetterTaxi A GoEuro A lversity

A Modomoto A moovel A GetYourGuide A Lecturio

A Outfittery A MyTaxi A Dreamlines A Patience

A 8select A Taxi.de A Travador A Sofatutor

Insights from abroad

USD 425.5bn USD 2.4bn

US ETC Digitalestimates the value of UK food delivery platform JustEat
the European e-commerce market at had an IPO valuation of USD 2.4bnin  valued at USD 41bn in December
a volume of EUR 425.5bn in 2014. April 2014. Berlin-based Foodpanda 2014. The firm focuses on global
Sales are to increase by 9% p.a. to and Delivery Hero are direct peers on service expansion despite

reach USD 518bn in 2017. global markets. challenges from regulators.

USD 41bn USD 20bn

Ride-sharing service Uber had been  According to Bertelsmann, the
global e-learning market totals
about USD20bn. That is the
rationale why a lot of corporates
started to focus on this segment.
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Latest publication by the VC Trends initiative of EY
Venture Capital and Startups in Germany 2014

The market review hasbeen :
released in the end of 2014 and _—

includes analyses, M&A toplists, an Start-upsiGermany
overview about funding rounds and
insights from the industry experts.
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EY is a global leader in assurance, tax, transaction and advisory
services. The insights and quality services we deliver help build trust
and confidence in the capital markets and in economies the world
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promises to all of our stakeholders. In so doing, we play a critical
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This presentation has been prepared by Ernst & Young GmbH
Wirtschaftsprifungsgesellschaft (hereinafter “"EY") with the purpose to
provide the public with information about developments in the venture capital
sector. EY points out that the presentation does not represent an adequate
basis for a final decision about the information shown in the presentation. The
presentation is not comprehensive or complete in the sense that it contains all
facts, which might be of interest in connection with the described information.
The presentation has been prepared with the usual care required for such
presentations. Unless referring to EY itself, the information presented has not
been reviewed by EY with regard to its accuracy or completeness. EY is not
responsible for incomplete or false information. Thus it is recommended to
examine all information prior to any decision. Relating costs will not be borne
by EY.

EY is not liable for possible missing or false information and statements in
this presentation or other oral or written remarks made in connection with
the presentation, provided that the reason for it is not gross violation. In the
event of gross violation the exclusion of liability is only applicable, if it is
legally permissible. In the event that liability cannot be excluded, due to
conflicting, compulsory legal provisions, it is limited to the compensation of
the foreseeable, adequate useless external expenses of the interested party.
The information in the presentation has been prepared for a certain target
date, prior to the presentation. Thus the accuracy at the date of the
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